


Digg, Reddit, Mixx, StumbleUpon
or similar site

More people have no plans to use
social news sites than plan on
increasing usage.

39% of B2B plan on increasing their
social news site use (versus just
32.9% of B2C).

Ning sites

Only 21% of marketers plan on
increasing their use of Ning sites.
Small businesses are more likely to
plan on using Ning sites.

MySpace

Most businesses (72%) have no
plans to use MySpace and only 9%
will increase their MySpace
activities.

11.1% of B2C businesses are
planning on increasing their
MySpace activities.

@ Increase
Stay the same

® Decrease
@ No plans to utilize
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Social media tools people want to learn
more about

0% 10% 20% 30% 40% 50% Go% 70%
Social bookmarking sites (i.e.; Del.icio.us)
Twitter
Facebook
Digg, Reddit, Mixx, StumbleUpon or similar site
LinkedIn
YouTube or other video

Blogs
Ning Sites
Forums
MySpace

We asked marketers which social media tools they most want to learn more about.
Social bookmarking sites slightly edged out Twitter for the number-one slot. Facebook
came in third, followed closely by Digg/Reddit/Mixx/StumbleUpon and then LinkedIn.

In 2009, only 50% of marketers wanted to learn more about Facebook. This year that
number has jumped up to 59%.

Small businesses owners were more interested in understanding social bookmarking
sites than other groups. In addition, those over age 50 were much more interested in
learning about Twitter than their younger marketing cohorts.

Males were most interested in learning how to use Facebook and females were most
interested in learning about social bookmarking.

B2C most want to learn about Twitter. B2B are most interested in social bookmarking.
Clearly a lot of people want to learn how to use the many social media tools available.

What follows are tools marketers are interested in based on how long they've been using
social media marketing.
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Tools marketers want to learn more
about for those just getting started

For those just getting underway,
understanding Twitter tops the list,
followed by Facebook, blogs and
LinkedIn.

Tools marketers want to learn more
about for those who've been using
social media for a few months

Social bookmarking sites top the interest
list for these professionals. Mastering
Twitter also remains important for
marketers who've been doing social
media marketing for a few months.

Tools marketers want to learn more
about for those who've been using
social media for years

These pros are most interested in
understanding Twitter and Ning sites.
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Social media outsourcing

We asked marketers if they were outsourcing any of their social media marketing efforts.
The overwhelming majority was not.

The concept of social media outsourcing is relatively new. In addition, because so many
marketers are new to social media marketing, it may be another year before many warm
to the idea of seeking outside assistance.

However, the larger the organization, the more likely outsourcing is taking place. For
example, 25.7% of large businesses and 25% of mid-sized businesses are currently
outsourcing, compared to only 10.6% of sole proprietors.
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Mobile smartphone marketing

The mobile smartphone marketplace has exploded. Along with it come marketing
opportunities. We surveyed marketers to determine what they are currently doing with
mobile marketing and where they would like to learn more.

Current activity

Surprisingly, most marketers
indicated they were using
mobile networking apps (like
Facebook on an iPhone) to
interact with their fans.

However, most are not
involved with creating custom
mobile apps, mobile
advertising or optimizing their
websites for mobile
smartphones. Bigger
businesses were more likely to
optimize their websites and
leverage mobile advertising.

Areas of interest

Most marketers were
interested in learning more
about mobile smartphone
opportunities. The biggest
percentage (73%) were seeking
to optimize their websites for
mobile browsing.

B2C companies were much
more interested in interacting
with mobile fans (65.4% of B2C
versus 54.6% of B2B). 60% of
large businesses were
interested in mobile
advertising.

0% 20% 0% 60%

80%

Using mobile networking apps to interact with fans
Creating custom apps
Mobile advertising

Optimizing our website/blog for mobile apps
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Survey participant demographics

We largely leveraged social media to find participants for our survey. We started with a
post on Twitter in January 2010. It simply said, "Take the 2010 Social Media Marketing
Industry Survey. Participants get free copy" and included a link to the survey. The
message was retweeted hundreds of times by other marketers. In addition, many
people posted links to the survey on Facebook, LinkedIn and other social media sites.
We asked survey participants to help spread the word about our study. Finally, a list of
8600 marketers was emailed and asked to take the survey. After 5 days, we closed the

survey with 1898 participants.
Here are the demographic breakdowns:
Survey participants

Most people who took the survey were
small business owners (63%), followed by
employees working at a small business
with 500 or fewer employees (25%).
Among small business owners, nearly
three of four were sole proprietors, such
as freelancers or consultants,
representing nearly half of all survey
participants.

57% of survey participants were focused
primarily on attracting businesses (B2B)
and 43% primarily targeted consumers
(B2Q).

46%

17%

25%
Sole proprietor (freelancer, consultant...)
Business owner (2+ employees)
Work for a small business (2 to 500 employees)
Work for mid-size business (501 to 1000 employees)
Work for large business (1000+ employees)
Not currently employed
Student
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Age of participants

Most survey participants (75.1%) were
between the ages of 30 and 59. The

median age was 40 to 49.
30 to 39

Gender

Females edged out males, representing

60% of all participants.

40to 49

50 to
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About Michael A. Stelzner

MarketingSherpa calls Michael the "grandfather of white papers.” He's

Michael A. Stelzner

author of the bestselling book, Writing White Papers: How to WRITING
Capture Readers and Keep Them Engaged. His work is used as
required reading at major universities such as MIT and Johns Hopkins. CC HITE

PAPERS

Michael is also the founder of SocialMediaExaminer.com, an online R RSTIANEY
business magazine dedicated to social media. Technorati ranks
SocialMediaExaminer.com as one of the top 100 business blogs in the
world.

Michael's social media writing has won numerous awards
including MarketingProfs #1 story from 2009 and
RainToday's #1 article from 2009.

Follow Michael on Twitter at =
) ) How to Add Retweet
http://twitter.com/mike_stelzner Your POF Documents

Email: report@socialmediaexaminer.com

To learn more about social media marketing,
please visit SocialMediaExaminer.com
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